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ENIXEIPHZIAKO NMPOrPAMMA
ANTAMQNIZTIKOTHTA« EMNIXEIPHMATIKOTHTA« KAINOTOMIA

Li{,;,;:?;r,\la E pY G ﬁ E I O e ﬁ K n,
J AViaywVvIOoTIKOTNTAs

A MIKPEZ & NMOAY MIKPEZ EMNIXEIPHZEIZ

H enixeipnon EYOYMIOI 3KOPAAKH: KAl 3IA O.E. mou e&dpevsl oTnv nepipepela ATTIKHZ. evraxbnke otn Opdon
«EpyaAeioBnkn AvTaywvioTIKOTNTAG» npoUnoAoyiopou 400 ekar. Eupw. H Opdon oTtoxevel otn PBeATiwon Tng
avTaywvioTIKOTNTAG TWV MIKPWV KAl NOAU HIKPWV EMIXEIPNOEWY, ENEVOUOVTAC OTOV NAPAYWYIKO EKGUYXPOVIOHUO TOUG,
TNV UI0BETNON CUCTNKATWY TUNonoinong & nioronoinong, kabwg kai o€ branding kal yneiakn npoBoAn.

O ouVvoAIKOG NpoUnoAoyloNoG TNG enevduong gival 142.000€ ek Twv onoiwv n dnuodoia danavn avepxeral o 71.000€
Kal ouyxpnuatodoTeital and Tnv EAAGda kai To Eupwnaikd Tapeio Mepipepeiaknc AvanTtuénc Tnc Eupwnaikng
'Evwong.

To eniXEIpNHATIKO OXEDIO NOU EYKPIONKE Npog XpnHarodoTnon kail uAonoiegital, nepiAapBavel enevOUOEIG
OTIC NAPAKAT®W KATNYOPIEG:

v MnxavnuaTta - EEonAiopog

v MioTonoinon MpoidvTwy — Ynnpeoiwv — Aladikaoiwyv

v Zuokeuaoia - ETikéTa - Branding

v Wnoeiakn MpoBoAn

v MeTa@opika peaa

v/ MioBoAoyIko k0OoTOoG epyalopevwy (VEO NPpoowniko)

MEow TNG CUHHETOXNG OTNn ApAdon, N enIXEipnon NETUXE:

v BeATiwon TNG avTaywvioTIKOTNTAG TNG

v au&non Tng kepdoopiag TnG

v gvioxuon Tng eEwoTpEPEIag

v ENEKTAOCN TNG Ayopdg UE TN NpooBnkn VEWV NpoiovTwyv & unnpeciwv
v €€ao0@aAion uwnAOTEPNG NOIOTNTAG NPOIOVTA & UMNNPETIES

v auénon Tng napaywylkotTnTtag & BeATiwon AsIToupylkwyv d1adikaciwv
v/ gvioxuaon TNG ENIXEIPNPATIKOTNTAG

v dnuioupyia / d1aThpnon noloTIKWV BE0EWV epyaaiag

Me Tn oupBoAn Tou EMAVEK gvioxUBnke n enixeipnon ano@EpovTag opeAN oTNV AVTAywvIioTIKOTNTA TNG XWPAG KaBwg

KAl oTNV TOMIKA OlIKOoVouid.
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Eupwnaikn ‘Evwon
Eupwnaiko Tapeio
MNepwpepetakng Avantuéng

Me tn ocuyxpnpatodotnon tns EAAAdas kal tns Eupwnaikns Evwons



